
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Artificial Intelligence in Management Thought and Philosophy: An Analysis through the Lens of the Knowledge-Based 
View of the Firm Theory 

 
Dr. NnenneAqueenEneh1 Dr. UdehNkemdilimVirginia2 Madukwe Jude Uchechukwu3 Prof. OnahVitalisChukwuma4 
 

1. Department of Accounting, The University of America, Curacao. 
2. Department of Accounting, The University of America, Curacao. 
3. Department of Accounting, The University of America, Curacao. 
4. Department of Forensic Accounting and Fraud Examination, The University of America, Curacao. 

 
*Corresponding Author: Dr. Nnenne Aqueen Eneh  

Abstract 
 
This study explores the implications of Artificial Intelligence (AI) for 
management thought and philosophy by analyzing the topic through the 
lens of the Knowledge-Based View of the Firm (KBV) theory. The KBV 
theory posits that a firm's knowledge assets are a primary source of 
competitive advantage, and that managing and leveraging these assets 
effectively is crucial for long-term success. Through an analysis of key 
debates and discussions on the implications of AI for knowledge 
management and competitive advantage, this study identifies the 
potential benefits and challenges of using the KBV theory to guide AI-
related decision making in firms .The study concludes by summarizing 
its main findings, including the relevance of the KBV theory to the study 
of AI in management practice and philosophy, examples of how the 
theory can be applied to the study of AI, and reflections on the 
importance of the study for future research. The study also acknowledges 
its limitations and suggests directions for future research, such as 
exploring the intersection of AI and other management theories. Overall, 
this study provides insights into the potential implications of AI for 
management thought and philosophy, and highlights the importance of 
leveraging knowledge assets in the context of AI-related decision 
making. 
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Introduction 

In recent years, there has been an explosion of interest and investment in Artificial Intelligence (AI) across a wide range of 
industries and sectors. As a result, there is growing recognition of the need for a deeper understanding of the ways in which 
AI can be effectively integrated into management practice and philosophy. The field of management thought and philosophy 
offers a valuable lens through which to examine the implications of AI for firms and organizations. 

At its core, management thought and philosophy seeks to understand the fundamental principles and concepts that underpin 
effective management practice. This includes a focus on topics such as organizational culture, decision-making processes, and 
the role of innovation and technology in driving organizational success. Against this backdrop, the emergence of AI as a 
disruptive technology presents both opportunities and challenges for firms seeking to remain competitive in an increasingly 
complex and dynamic business landscape. 
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As such, this term paper seeks to explore the relevance 
of the Knowledge-Based View of the Firm (KBV) theory 
in the context of AI and management thought and 
philosophy. The KBV theory emphasizes the role of 
knowledge and intellectual capital as key drivers of 
competitive advantage and organizational performance. 
This theory is particularly relevant in the context of AI, 
which has the potential to significantly enhance firms' 
ability to create, store, and leverage knowledge and 
intellectual capital. 

By examining the assumptions and relevance of the 
KBV theory in the context of AI, this paper aims to shed 
light on the ways in which firms can effectively harness 
the power of this transformative technology to drive 
organizational success. Specifically, the paper will 
explore the potential applications of the KBV theory to 
AI in management practice and philosophy, and consider 
the benefits and challenges of using this theory as a 
guide for AI-related decision making in firms. 

Through this analysis, this paper aims to contribute to a 
deeper understanding of the ways in which AI is 
reshaping the field of management thought and 
philosophy, and provide insights into the strategies that 
firms can adopt to effectively navigate this rapidly 
evolving landscape. 

 

Purpose and objectives of the study 

The purpose of this study is to explore the relevance of 
the Knowledge-Based View of the Firm theory to the 
field of Artificial Intelligence in the context of 
Management Thought and Philosophy. Specifically, this 
study aims to: 

Provide a comprehensive understanding of the concept 
of Artificial Intelligence and its historical development 

Examine the theoretical foundations of the Knowledge-
Based View of the Firm theory and its applicability to 
Artificial Intelligence and management philosophy 

Analyze the implications of Artificial Intelligence for 
knowledge management and competitive advantage in 
firms 

Discuss the assumptions and relevance of the KBV 
theory to the study of Artificial Intelligence in 
management practice and philosophy 

Explore how the KBV theory can be applied to guide 
decision-making related to Artificial Intelligence in firms 

Compare the KBV theory with other relevant theories in 
management philosophy 

Provide recommendations for future research on the 
topic. 

Overall, this study aims to contribute to the development 
of a theoretical framework that can guide the integration 
of Artificial Intelligence into management practice and 

philosophy, with a focus on the Knowledge-Based View 
of the Firm theory. 

 

Overview of the importance of studying Artificial 
Intelligence in the context of Management Thought 
and Philosophy 

The field of Artificial Intelligence (AI) has witnessed 
remarkable growth and advancement in recent years, and 
its potential impact on the field of management cannot 
be overlooked. Management Thought and Philosophy is 
a crucial aspect of any organization, as it provides the 
fundamental principles that guide decision-making 
processes, strategies, and actions. Therefore, there is a 
need to understand the implications of AI on the field of 
management in general and management thought and 
philosophy in particular. 

Studying AI in the context of Management Thought and 
Philosophy is essential as it helps organizations to 
understand how AI can be integrated into their existing 
systems, and how it can aid in achieving their strategic 
objectives. AI can help organizations to automate 
repetitive tasks, improve efficiency, and enhance 
decision-making processes. However, the 
implementation of AI also raises several ethical and 
social concerns that need to be addressed. 

Moreover, the study of AI in the context of management 
thought and philosophy provides insights into the role of 
AI in shaping the future of work, the changing nature of 
leadership, and the impact of technology on human 
interactions in the workplace. Thus, it is crucial to 
explore the implications of AI for management thought 
and philosophy to ensure that organizations can leverage 
its potential benefits while mitigating its potential risks 
and challenges. 

Several scholars have recognized the importance of 
studying AI in the context of management thought and 
philosophy. For instance, Michael J. Marquardt and 
Feras A. Batarseh argued that AI can help organizations 
to develop knowledge management systems that enhance 
their competitiveness in the global marketplace 
(Marquardt &Batarseh, 2019). Similarly, Thomas H. 
Davenport and Rajeev Ronanki emphasized the 
importance of incorporating AI into the organization's 
decision-making processes to improve their strategic 
outcomes (Davenport &Ronanki, 2018). 

In conclusion, studying AI in the context of Management 
Thought and Philosophy is crucial for organizations to 
leverage the potential benefits of AI while mitigating its 
potential risks and challenges. The study of AI in 
management thought and philosophy also provides 
insights into the changing nature of work, leadership, 
and human interactions in the workplace. Therefore, it is 
essential for scholars and practitioners to explore the 
implications of AI for management thought and 
philosophy. 
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Brief explanation of the Knowledge-Based View of 
the Firm theory 

The Knowledge-Based View (KBV) of the Firm theory 
is an important framework in management thought and 
philosophy. According to this theory, a firm's 
competitive advantage is based on the knowledge it 
possesses and its ability to create, use, and share that 
knowledge. The KBV theory emphasizes that knowledge 
is a key resource that drives a firm's success and is an 
important source of differentiation. 

The KBV theory has been widely used in research on 
strategic management, knowledge management, and 
innovation. For instance, researchers have used the KBV 
theory to examine how firms can leverage their 
knowledge resources to create sustainable competitive 
advantages (Grant, 1996), how knowledge sharing can 
enhance organizational learning and innovation 
(Nonaka& Takeuchi, 1995), and how knowledge 
management practices can improve firm performance 
(Bontis, Crossan, &Hulland, 2002). 

In the context of Artificial Intelligence (AI), the KBV 
theory is highly relevant. As AI technologies continue to 
advance, firms are increasingly relying on AI to 
generate, process, and analyze knowledge. AI has the 
potential to enhance a firm's knowledge management 
capabilities by providing new ways to capture, store, and 
share knowledge. At the same time, AI also poses 
challenges to the KBV theory, such as how to integrate 
AI into a firm's existing knowledge management 
processes and how to ensure that the knowledge 
generated by AI is accurate and reliable. 

Overall, the KBV theory provides a useful framework 
for understanding the role of knowledge in firm strategy 
and how AI technologies can impact a firm's knowledge 
management practices. By examining the implications of 
AI for the KBV theory, researchers and practitioners can 
gain valuable insights into how firms can leverage AI to 
enhance their knowledge management capabilities and 
maintain their competitive advantage in the knowledge-
based economy. 

II. Literature Review 

Definition and key concepts of Artificial Intelligence 
and its historical development 

Artificial Intelligence (AI) refers to the ability of 
machines to perform tasks that would normally require 
human intelligence, such as visual perception, speech 
recognition, decision making, and language translation. 
The field of AI has been around since the mid-20th 
century, but it has only recently gained significant 
attention due to advances in computing power, big data, 
and machine learning algorithms. 

AI can be classified into two main categories: narrow or 
weak AI, and general or strong AI. Narrow AI refers to 
systems that are designed to perform specific tasks, such 
as playing chess or recognizing faces, while general AI 
refers to systems that can perform any intellectual task 
that a human can. 

The historical development of AI can be traced back to 
the work of pioneers such as Alan Turing and John 
McCarthy in the 1950s and 1960s. Over the years, the 
field has evolved and expanded, with new subfields such 
as machine learning, natural language processing, and 
robotics emerging. 

Today, AI is being used in a wide range of applications, 
including healthcare, finance, transportation, and 
entertainment. The potential benefits of AI are 
significant, including increased efficiency, improved 
decision-making, and enhanced customer experience. 
However, there are also concerns about the potential 
negative impact of AI on jobs, privacy, and ethics. 

 

Theoretical foundations of the Knowledge-Based 
View of the Firm theory and its relevance to Artificial 
Intelligence and management philosophy 

The Knowledge-Based View of the Firm (KBV) theory 
has its roots in the resource-based view (RBV) of the 
firm, which emphasizes the importance of a firm's 
resources and capabilities in achieving sustained 
competitive advantage (Barney, 1991). However, while 
the RBV focuses on tangible resources such as physical 
assets and financial capital, the KBV theory emphasizes 
intangible resources such as knowledge and intellectual 
property (Grant, 1996). 

According to the KBV theory, a firm's competitive 
advantage is based on its ability to create, transfer, and 
leverage knowledge (Grant, 1996). This knowledge can 
be in the form of explicit knowledge, which is codified 
and can be easily communicated, or tacit knowledge, 
which is embedded in individuals and difficult to transfer 
(Nonaka& Takeuchi, 1995). The KBV theory also 
emphasizes the importance of knowledge creation and 
innovation, as firms that are able to continually develop 
new knowledge and apply it to their products and 
services are more likely to maintain a competitive 
advantage over time (Grant, 1996). 

The KBV theory is relevant to Artificial Intelligence 
(AI) in management philosophy and practice because AI 
has the potential to significantly impact a firm's 
knowledge resources and capabilities. AI can be used to 
automate routine tasks, analyze large amounts of data, 
and generate insights that may not be visible to human 
analysts (Brynjolfsson& McAfee, 2014). This can lead 
to improvements in operational efficiency, cost 
reduction, and new product and service development. 
However, the successful integration of AI into a firm's 
knowledge resources and capabilities requires careful 
management and coordination to ensure that the 
technology is being used to support the firm's overall 
strategic goals (Argote&Fahrenkopf, 2016). 

Overall, the KBV theory provides a useful framework 
for understanding the role of knowledge in a firm's 
competitive advantage and the potential impact of AI on 
a firm's knowledge resources and capabilities. By 
applying the KBV theory to the study of AI in 
management philosophy and practice, researchers and 
practitioners can gain insights into how to effectively 
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integrate AI into a firm's overall strategic objectives and 
maximize its potential benefits. 

Review of the key debates and discussions on the 
implications of Artificial Intelligence for knowledge 
management and competitive advantage 

The introduction of Artificial Intelligence (AI) has 
generated several debates and discussions about its 
implications for knowledge management and 
competitive advantage. One of the key issues raised by 
scholars is the potential for AI to disrupt existing 
business models and create new ones. According to 
Teece (2018), AI is transforming the way firms operate, 
creating new opportunities for innovation, and 
challenging traditional business models. The adoption of 
AI technologies can enhance firms' competitive 
advantage by enabling them to develop new products 
and services, optimize their operations, and reduce costs. 

However, the integration of AI into firms' operations 
also raises concerns about the displacement of human 
labor and the potential for AI to replace human decision-
making. Scholars have argued that AI should be viewed 
as a complementary tool rather than a substitute for 
human labor (Brynjolfsson& McAfee, 2014). Moreover, 
the effective management of AI technologies requires 
firms to develop new capabilities and processes for 
knowledge management and decision-making. 

The debate over the implications of AI for knowledge 
management and competitive advantage has also led to 
discussions about the role of the Knowledge-Based View 
of the Firm (KBV) theory in understanding these issues. 
The KBV theory emphasizes the importance of 
knowledge creation, sharing, and utilization in firms' 
ability to achieve competitive advantage (Grant, 1996). 
As such, the theory can be applied to the study of AI in 
management practice and philosophy to understand the 
role of knowledge management in leveraging AI for 
competitive advantage. 

In conclusion, the implications of AI for knowledge 
management and competitive advantage have generated 
significant debates and discussions in management 
thought and philosophy. The adoption of AI technologies 
presents new opportunities and challenges for firms, 
requiring them to develop new capabilities and processes 
for effective knowledge management and decision-
making. The KBV theory can be used to understand 
these issues and provide a framework for the study of AI 
in management practice and philosophy. 

III. Assumptions and Relevance of the Knowledge-
Based View of the Firm Theory 

Overview of the Knowledge-Based View of the Firm 
theory and its key assumptions 

The Knowledge-Based View (KBV) of the firm is a 
theoretical framework that focuses on the role of 
knowledge in organizational performance and 
competitive advantage. According to this perspective, 
the firm's knowledge base is the primary source of value 
creation and sustainable competitive advantage. This 
theory suggests that firms can create and sustain 

competitive advantages through the creation, acquisition, 
and exploitation of knowledge-based resources. 

The KBV theory is based on several key assumptions. 
First, it assumes that knowledge is a strategic resource 
that is critical to the success of a firm. Second, it 
assumes that knowledge is difficult to imitate, making it 
a source of sustainable competitive advantage. Third, it 
assumes that knowledge-based resources are socially 
complex and tacit, making them difficult to transfer 
between individuals and organizations. Fourth, it 
assumes that knowledge-based resources are path 
dependent, meaning that the history and experience of a 
firm shape its knowledge base and competitive 
advantage. 

Overall, the KBV theory provides a framework for 
understanding how knowledge can be used to create and 
sustain competitive advantage. It emphasizes the 
importance of developing and leveraging knowledge-
based resources to achieve long-term success in a rapidly 
changing business environment. 

Discussion of how the theory applies to Artificial 
Intelligence in management practice and philosophy 

The Knowledge-Based View of the Firm (KBV) theory 
provides a valuable framework for understanding how 
firms can leverage their knowledge resources to gain a 
sustainable competitive advantage. In the context of 
artificial intelligence (AI), the KBV theory can help 
managers and researchers to better understand how to 
manage the complex and rapidly changing landscape of 
AI technologies and applications. 

One key aspect of the KBV theory is its emphasis on the 
importance of knowledge creation, transfer, and 
application in firm strategy and performance. In the 
context of AI, this means that firms must be able to 
effectively manage their AI-related knowledge resources 
in order to gain and maintain a competitive advantage. 
This includes not only technical knowledge about AI 
algorithms and applications, but also organizational 
knowledge about how to integrate AI technologies into 
existing business processes and culture. 

Another important aspect of the KBV theory is its focus 
on the role of knowledge-based assets in generating 
value and creating a sustainable competitive advantage. 
In the context of AI, this means that firms must be able 
to effectively leverage their AI-related knowledge 
resources to create value for customers and stakeholders. 
This may involve developing new AI-based products and 
services, improving existing products and services 
through the use of AI, or using AI to optimize internal 
processes and decision-making. 

Overall, the KBV theory provides a valuable framework 
for understanding how firms can effectively manage 
their AI-related knowledge resources in order to gain and 
maintain a competitive advantage. By focusing on the 
creation, transfer, and application of knowledge-based 
assets, firms can develop a more strategic approach to AI 
management that takes into account the unique 
challenges and opportunities of this rapidly evolving 
technology. 
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Analysis of the relevance of the theory to your study 
of Artificial Intelligence in the context of 
Management Thought and Philosophy 

The Knowledge-Based View (KBV) of the firm theory is 
highly relevant to the study of Artificial Intelligence (AI) 
in the context of management thought and philosophy. 
The theory posits that the competitive advantage of firms 
lies in their knowledge assets, which are accumulated 
through the processes of creation, storage, dissemination, 
and application of knowledge. The KBV theory provides 
a framework for understanding how firms can leverage 
their knowledge assets to achieve sustainable 
competitive advantage. 

The application of KBV theory to AI in management 
practice and philosophy is multifaceted. AI can be seen 
as a knowledge asset that firms can leverage to gain 
competitive advantage. This can be achieved through the 
development and deployment of AI systems that are 
designed to create, store, disseminate, and apply 
knowledge. AI systems can be used to automate routine 
tasks, make predictions, and generate insights from data 
that can be used to improve decision-making processes. 

Furthermore, AI can be used to facilitate knowledge 
creation by enabling collaboration between employees, 
customers, and other stakeholders. For instance, AI-
powered chatbots can be used to facilitate customer 
service interactions and provide customers with 
personalized recommendations based on their 
preferences and past behavior. 

The KBV theory also highlights the importance of 
knowledge integration and absorptive capacity. Firms 
need to have the ability to integrate new knowledge into 
their existing knowledge assets and to absorb knowledge 
from external sources. AI can be used to facilitate 
knowledge integration and absorptive capacity by 
providing firms with the tools to analyze and interpret 
large amounts of data from diverse sources. 

For example, firms can use AI to analyze social media 
data to gain insights into customer behavior and 
preferences. This can help firms to develop more 
targeted marketing strategies and product offerings that 
are aligned with customer needs. 

In summary, the KBV theory provides a useful 
framework for understanding how firms can leverage AI 
to gain competitive advantage through the creation, 
storage, dissemination, and application of knowledge. 
By integrating AI into their knowledge assets, firms can 
improve their ability to compete in an increasingly 
complex and dynamic business environment. 

IV. Applications of the Knowledge-Based View of the 
Firm Theory to Artificial Intelligence in Management 

Examples of how the theory can be applied to the 
study of Artificial Intelligence in management 
practice and philosophy 

The Knowledge-Based View of the Firm theory provides 
a framework for understanding how organizations create 
and maintain competitive advantage through the 

effective management of their knowledge assets. In the 
context of Artificial Intelligence, this theory has several 
applications for management practice and philosophy. 

One example is in the area of talent management. As AI 
becomes more prevalent in business operations, firms 
will need to attract and retain employees with the skills 
necessary to work effectively with this technology. The 
KBV theory emphasizes the importance of knowledge 
assets, including human capital, in creating competitive 
advantage. By investing in training and development 
programs for employees to enhance their AI-related 
skills, firms can leverage their knowledge assets to gain 
a competitive edge. 

Another example is in the area of innovation. The KBV 
theory suggests that firms can create sustainable 
competitive advantage by continually innovating and 
building new knowledge assets. In the context of AI, this 
could involve investing in research and development to 
create new AI-based products or services that meet the 
evolving needs of customers. By staying at the forefront 
of AI innovation, firms can maintain a competitive 
advantage in the marketplace. 

A third example is in the area of strategic partnerships. 
The KBV theory suggests that firms can leverage 
external knowledge sources, such as partnerships with 
universities or other companies, to enhance their 
knowledge assets and gain competitive advantage. In the 
context of AI, this could involve forming strategic 
partnerships with technology companies or academic 
institutions to gain access to cutting-edge AI research 
and development. 

These examples illustrate how the KBV theory can be 
applied to the study of Artificial Intelligence in 
management practice and philosophy. By leveraging 
their knowledge assets and staying at the forefront of AI 
innovation, firms can gain a competitive advantage in 
the marketplace. Additionally, by forming strategic 
partnerships and investing in talent management 
programs, firms can enhance their knowledge assets and 
gain a competitive edge. 

Discussion of the potential benefits and challenges of 
using the theory to guide AI-related decision making 
in firms 

The Knowledge-Based View of the Firm (KBV) theory 
has been applied to Artificial Intelligence (AI) in 
management practice and philosophy to guide decision-
making in firms. The theory posits that firms are 
repositories of knowledge that is valuable, rare, 
inimitable, and non-substitutable, and that this 
knowledge is the basis of competitive advantage. In the 
context of AI, the KBV theory can help firms leverage 
their knowledge assets to develop AI systems that 
enhance their competitiveness. 

One potential benefit of using the KBV theory to guide 
AI-related decision making in firms is that it can help 
them identify and exploit their unique knowledge assets. 
By focusing on the knowledge that is valuable, rare, 
inimitable, and non-substitutable, firms can develop AI 
systems that are tailored to their specific needs and 
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capabilities. This can lead to more effective use of AI in 
business operations, improved customer service, and 
increased profitability. 

However, there are also potential challenges associated 
with applying the KBV theory to AI-related decision 
making. One challenge is that it may be difficult to 
identify and quantify the knowledge assets that are 
critical to a firm's competitive advantage. This could 
make it difficult to develop AI systems that are truly 
tailored to the firm's needs. 

Another challenge is that the KBV theory may not fully 
account for the potential risks associated with AI. For 
example, AI systems may be vulnerable to cyber attacks, 
data breaches, or other forms of security threats. The 
KBV theory may need to be adapted to address these 
challenges and ensure that firms are able to effectively 
manage the risks associated with AI. 

In summary, the KBV theory has the potential to guide 
AI-related decision making in firms by helping them 
leverage their unique knowledge assets to develop AI 
systems that enhance their competitiveness. However, 
there are also potential challenges associated with 
applying the theory to AI, including the difficulty of 
identifying and quantifying knowledge assets and 
managing the risks associated with AI. Further research 
is needed to better understand these challenges and 
develop strategies for effectively applying the KBV 
theory to AI-related decision making. 

Comparison of the KBV theory with other theories 
that could also be used to underpin the study 

When comparing the KBV theory with other theories 
that could also be used to underpin the study of artificial 
intelligence in management, it is important to note that 
there are various perspectives that can be taken. For 
example, the resource-based view (RBV) theory also 
highlights the importance of knowledge and resources 
for firms to achieve a sustainable competitive advantage 
(Barney, 1991). However, the KBV theory places a 
greater emphasis on the role of knowledge and the 
processes involved in creating, sharing, and utilizing 
knowledge for competitive advantage (Grant, 1996). 

Another relevant theory is the dynamic capabilities 
theory, which focuses on a firm's ability to adapt and 
innovate in response to changing environments (Teece et 
al., 1997). This theory can be applied to the context of 
AI by emphasizing the importance of a firm's ability to 
integrate and leverage AI technologies to stay 
competitive. However, the KBV theory offers a more 
detailed framework for understanding how knowledge 
can be used to create value and achieve sustainable 
competitive advantage in the long term. 

Furthermore, the institutional theory suggests that 
organizations are shaped by their external environment 
and the social norms and regulations that guide their 
behavior (Scott, 2014). This theory can be applied to the 
context of AI by highlighting the ethical and social 
implications of AI adoption in organizations. However, 
the KBV theory provides a more focused lens on the 

internal processes and capabilities that enable firms to 
create and utilize knowledge for competitive advantage. 

Overall, while there are various theories that can inform 
the study of AI in management, the KBV theory 
provides a comprehensive framework for understanding 
how knowledge can be leveraged to achieve sustainable 
competitive advantage in the context of AI. 

V. Conclusion and Future Directions 

Summary of the main findings and their implications 
for management practice and philosophy 

 

In summary, the Knowledge-Based View of the Firm 
theory provides a valuable framework for understanding 
the role of Artificial Intelligence in management practice 
and philosophy. By emphasizing the importance of 
knowledge assets and capabilities, the theory highlights 
the potential of AI to create and leverage valuable 
intellectual capital. 

However, there are also challenges and potential risks 
associated with the use of AI in management decision 
making. As discussed, these include concerns around 
privacy, bias, and the potential displacement of human 
workers. 

Despite these challenges, the KBV theory suggests that 
firms that are able to effectively leverage AI will be 
well-positioned to create and sustain competitive 
advantages. By developing and nurturing their 
knowledge assets and capabilities, firms can create 
valuable and difficult-to-replicate resources that allow 
them to outcompete rivals. 

Overall, the implications of AI for management practice 
and philosophy are profound, and will require ongoing 
attention and exploration. The KBV theory offers a 
useful starting point for this exploration, but additional 
research and analysis will be needed to fully understand 
the potential of AI in this context. 

Reflections on the relevance and importance of the 
study 

Reflecting on the relevance and importance of this study, 
it is clear that the knowledge-based view of the firm 
theory can be a valuable framework for understanding 
the implications of artificial intelligence on management 
practice and philosophy. By emphasizing the role of 
knowledge creation and management as a key driver of 
competitive advantage, the theory provides a useful lens 
for analyzing how AI can be effectively leveraged by 
firms. 

Moreover, the analysis of potential benefits and 
challenges of using the theory to guide AI-related 
decision making in firms highlights the need for a 
nuanced and strategic approach to AI adoption. While AI 
has the potential to significantly enhance productivity 
and performance, it also raises ethical, social, and 
economic concerns that must be carefully considered. 
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Overall, this study contributes to the growing body of 
literature on the intersection of AI, management thought, 
and philosophy, providing insights and guidance for 
firms seeking to navigate the rapidly evolving AI 
landscape. By adopting a knowledge-based view of the 
firm, firms can better understand the opportunities and 
challenges presented by AI and develop strategies to 
maximize its benefits while minimizing its risks. 

Limitations of the study and suggestions for future 
research 

As with any study, there are limitations to what can be 
explored and achieved. In the context of this study, some 
limitations and potential areas for future research 
include: 

Limited scope: This study has focused on the application 
of the Knowledge-Based View of the Firm theory to 
Artificial Intelligence in the context of management 
thought and philosophy. However, there are other 
theories and perspectives that could also be explored, 
such as the Resource-Based View or the Dynamic 
Capabilities View. 

Generalizability: This study has primarily focused on the 
implications of AI for large firms, and it is unclear 
whether the findings can be applied to smaller firms or 
startups. 

Data availability: The study has relied on existing 
literature and theoretical analysis rather than empirical 
data. Future research could consider using qualitative or 
quantitative methods to test the theoretical propositions 
put forward in this study. 

Ethical considerations: The study has not explored the 
ethical implications of using AI in management decision 
making. Future research could consider the potential 
impact on society, the workforce, and the environment. 

Overall, this study highlights the potential benefits of 
using the Knowledge-Based View of the Firm theory to 
guide AI-related decision making in firms. However, 
there are limitations to the scope and generalizability of 
the findings, and further research is needed to fully 
understand the implications of AI for management 
practice and philosophy. 
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